WHAT IS THE FUTURE OF CO-WORKING? P3 | LIL B VS. THE CASTE SYSTEM P21 


MAY 27, 2021 © SFWEEKLY.COM 


DON’T VAX 


Libertarian cannabis influencers and conspiratorial budtenders are encouraging 
skeptical stoners to just say no to the vaccine. P9 





SFWEEKLY 


EDITORIAL 


EDITOR-IN-CHIEF 

Carly Schwartz + cschwartz@sfweekly.com 
EDITOR 

Nick Veronin * nveronin@sfweekly.com 

STAFF WRITERS 

Grace Z. Li + gli@sfweekly.com 

Benjamin Schneider - bschneider@sfweekly.com 
INTERN Paolo Bicchieri 

CONTRIBUTORS Richard von Busack, Jonathan 
Curiel, Jeffrey Edalatpour,Sheila Tran, Zack Ruskin, 
Mike Huguenor, Veronica Irwin, Bill Kopp, 
Peter-Astrid Kane, Joe Kukura, Will Reisman, 
Dan Savage, Clara Liang, Charles Lewis III 


PHOTO EDITOR Kevin N. Hume 





DOLAN 
LAW FIRM 


Whistleblower 





Civil Rights 


Personal Injury Elder Abuse Employee Rights 





lala casts rac 
SF WEEKLY READERS enc 


Dina Kuhar, Grace Z. Li, Matt Petty 


FOR RECOGNIZING 
CHRIS DOLAN 
BEST INJURY LAWYER 


IN SAN FRANCISCO 
FOR SIX YEARS IN A ROW! 


CLINTON REILLY COMMUNICATIONS 





PUBLISHER Clint Reilly 

CHIEF REVENUE OFFICER Paul Reulbach 
VICE PRESIDENT / GENERAL MANAGER 
Aaron Barbero 


EDITORIAL OPERATIONS 
Allen Matthews, Al Saracevic 


SF WEEKLY ADDRESS: 
835 Market St., Suite 550, S.F., CA 94103 


GENERAL INFORMATION: 415-359-2600 

DISPLAY ADVERTISING: 415-359-2610 
CLASSIFIED ADVERTISING: 415-359-2686 
EMPLOYMENT ADVERTISING: 415-359-2686 
NATIONAL ADVERTISING: 415-359-2610 

ONLINE ADVERTISING: advertise@sfmediaco.com 
LEGAL ADVERTISING: 415-314-1835 
Sflegals@sfmediaco.com 

CIRCULATION: 866-733-7323 

TO SUBMIT A STORY IDEA: 

415-536-8196, newstips@sfweekly.com 
COMMERCIAL PRINTING 

EVP OF COMMERICIAL PRINTING 

David Ceccarelli, 415-359-2860, davidc@sfmediaco.com 
DISTRIBUTION 


SF Weekly is available free of charge in the 

Bay Area, limited to one copy per reader. 

SF Weekly may be distributed only by authorized 
independent contractors or distributors. No 
person may, without prior written permission of 
SF Weekly, take more than one copy of each issue. 






Best Lawyers 


BEST 
LAW FIRMS 


) USNEWS | 
2021 


ISTOPHER B. DOLA 


And by the way, others agree with you. 


219 Examiner 


headers’ 


NORTHERN 
CALIFORNIA 


TOP 100 















CHOICE 


WINNER 


Best Law Firm 
Best Injury Attorney 


LIST 


RATED BY 


Super Lawyers 








Best Lawyers 








CHRIS DOLAN Founder & Chief Legal Counsel, Dolan Law Firm PC 


TRIAL LAWYER OF THE YEAR San Francisco Trial Lawyers Association 
TRIAL LAWYER OF THE YEAR Consumer Attorneys of California 

TOP 100 LAWYERS IN CALIFORNIA Daily Journal! 

CALIFORNIA SUPER LAWYERS TOP 100 

CALIFORNIA LAWYER OF THE YEAR 


SUBSCRIPTIONS 

Domestic subscriptions are $60 

for six months or $115 for 12 months. Mail to: 
Subscriptions/SF Weekly, 835 Market Street, 
Suite 550, San Francisco, CA 94103. 


V 












/ 





Vd 


A) 
' OY 


THE BEST LAWYERS WE HOPE YOU'LL NEVER NEED® 


ah 


AuUGtiTt Sin eEuUuLaATICON 


The SF Weekly is published Thursdays by 
Clinton Reilly Communications. SF Weekly is located at 
835 Market St. Suite 550, San Francisco, CA 94103. 


SFWEEKLY.COM 


sf 415.421.2800 oak 510.898.2700 marin 415.504.6607 DOLANLAWFIRM.COM 


2 ° THURSDAY, MAY 27, 2021 * SFWEEKLY.COM 


VERIFIED’ 


VOL. 40 | NO. 17 


YELL 
MAY 27, 2021 





DON’T VAX ON ME 


SMOKE SCREEN 


Libertarian cannabis influencers 
and conspiratorial budtenders are 
encouraging skeptical stoners to 
just say no to the vaccine. 
BYVERONICAIRWIN 
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CO(WORK)MMUNITY 
Renting a desk for $560 amonth 
might seem absurd - but ina new 
world of remote work, experts 
predict a surge in demand. 

BY GRACEHASE 
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ROAD TRIPPIN’ 


Papa & Barkley now boasts a ‘social 
hospitality experience’ at its NorCal 
manufacturing headquarters. 

BY ZACK RUSKIN 
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DIALOGUENOW! 


Consolidated returns from alengthy 
self-imposed exile. 
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PLEASE REFRAIN FROM 
TRYING TO READ 
BETWEEN THE LINES. 


CALIFORNIA REPUBLIC 


Sieve@greenberg-arl.com Sen 


What's really on Gavin's mind? 


Between the Lines 


F YOU EVER want to know what a politician is really thinking, 
all you have to do is read between the lines. This week, cartoon- 
ist Steve Greenberg makes it easy for us to know what’s really on 
Gavin's mind. 

In the cannabis world, people can be similarly cagey, albeit for very 
different reasons. For this week’s cover story, contributing writer 
Veronica Irwin takes a deep dive into the strange phenomenon of vac- 
cine hesitancy in the cannabis community (page 9). This is a slippery 
subject, where people’s views on the pharmaceutical industry and 
their spiritual and political beliefs collide with an urgent public health 
situation. It’s not easy to pin down exactly what’s going on here, but 
Veronica has done as well as anybody could — reading between the 
lines so the rest of us don’t have to. 

Small business owners, on the other hand, typically give it to you 
straight. Asian American cafe owners had a lot to say to our intern 
Paolo Bicchieri this week (page 18) about the harrowing experiences 
of the past year, from the total collapse in business to the terrifying 
surge in anti-Asian racism. 

Transit activists are another group that likes to sound off. They did 
so today to staff writer Benjamin Schneider, who reveals that the bus 
rapid transit project planned for Geary Boulevard is getting scaled 
back (page 6). While activists aren’t as upset as you might think, for 
them, the news highlights the urgency of building a subway down 
Geary. 

And as usual, if you're sick of heavier subjects, we’ve got plenty to 
distract you from your cares this week. Our Pacific Highs cannabis 
columnist Zack Ruskin has the lowdown on Papa and Barkley’s new 
tourist-friendly HQ up in Eureka — perfect for a long weekend get- 
away (page 15). We've also got the scoop on new music from Sunset 
Lines, Consolidated, and Lil B. 

With the weather getting nicer by the day, don’t forget to go out 
and enjoy yourself this week. Just remember, as you're reading this 
issue, don’t forget to read between the lines. 


—Nick Veronin, Editor 
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SIDESHOW CULTURE 


VLLLLLULLLLULLTLULTTLD TULL hd 


Sorry @SFWeekly & Veronica 
Irwin but this comes too close 
to glorifying sideshows. The 
article is not all bad but side- 
show culture is - and toxic and 
deadly. Having “little under- 
standing” isn't the issue. 


—@launchpat 





Sure. Just make sure 

all the cars are registered and 
insured, and all drivers hold 
licenses in good standing. 


—Nick Mason 


CAR-FREE PARKS 
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Great Hwy ain't a park tho. It’s 
a highway.” 


— @brianmoorre 





TRUMP CHICKEN 
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Thank you for everything 
Trump chicken 


— Simone Man 











CEO Grace Kraaijvanger at the Hivery. 
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Renting a desk might seem absurd — but inanew 
world of remote work, experts predict 
asurgeindemand. BYGRACEHASE 


HEN THE PANDEMIC hit 
last spring, Rebecca Pan 
had been at the helm of 
Covo —- a vibrant co-work- 
ing center in SoMa —- for six years. 

But as local public health off- 
cials encouraged, and in some cas- 
es mandated, that most residents 
work from home, Pan saw her rev- 
enues dry up overnight. Eventual- 
ly, she had no choice but to close 
Covo’s doors. 

At the onset of the pandemic, 
people in real estate wondered 
whether co-working could survive. 
The concept, which has grown 
steadily in popularity over the past 
decade, has been a vital resource 
for small businesses, nonprofits, 
and freelancers looking for flexible 
office space without the commit- 
ment or cost of a long-term lease. 

But as more people started 
working from home, the number 
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of people using co-working spaces 
began to fall. The future was look- 
ing bleak. 

By April 2020, WeWork —- one 
of the biggest names in co-work- 
ing —-— was struggling to make 
rent across its massive real estate 
portfolio. The company reportedly 
approached some of its landlords 
about rent abatements, reve- 
nue-sharing agreements, and oth- 
er lease amendments to help them 
get by. 

San Francisco, one of the more 
popular co-working markets in the 
country, felt similar ripple effects. 
Before the pandemic, the city had 
an estimated 3.9 million square 
feet of office space controlled by 
co-working ventures, according 
to CBRE Group. A year later, that 
number has declined to 2.5 million 
square feet. 

But with vaccination rates 
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climbing, the pandemic has start- 
ed to wind down and California 
has made moves in recent weeks 
to reopen its economy. While 
some workers have slowly begun 
trickling back into the office, it ap- 
pears the traditional 9-to-5 work 
culture is dead. Some of the Bay 
Area’s largest tech companies, such 
as Google and Salesforce, have 
already announced hybrid plans to 
let employees work remotely when 
they want after the pandemic 
ends. 
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Colin Yasukochi, the executive 
director of CBRE’s Tech Insights 
Center, told SF Weekly the real 
estate firm expects the increase 
in remote work could lead to com- 
panies cutting back on corporate 
office space. 

“If they’re going to have their 
employees gather once a week or 
twice a week, many of them may 
choose to use the co-working 
space, he said. “We see demand 
kind of rebuilding for this type of 


space over time.” 
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FLEXIBLE WORKSPACE 


With Covo shuttered, Pan and 
her co-owners launched a new 
co-working venture earlier this 
month called Trellis. In the same 
brick-and-timber building at 981 
Mission St. Pan said she has start- 
ed seeing a demand for co-working 
once again. 

With less than a week of being 
open, Trellis signed contracts for 
more than a third of its private 
offices, and people have inquired 





about using the space for private 
events. 

After more than a year of 
working from home, Pan said she 
believes the professional world is 
going to see “different patterns 
than we saw pre-pandemic.” 

“Pre-pandemic, it was very much 
you re full time in the office,” she 
said. “I don’t think that’s going 
to be the same moving forward. 
People are really appreciating the 
flexibility. I think what we’re going 
to see from the co-working per- 


bs San Francisco HIV Frontline Organizing Group Funded by SF DPH 


spective is fewer people going into 
their corporate campus, but having 
the workplace flexibility of working 
from home or a place like Trellis.” 

Over at the Hivery, CEO Grace 
Kraaijvanger hasn't felt the lull 
in business she initially expected 
when she first closed the doors at 
her Mill Valley and San Francisco 
co-working spaces last year. While 
the physical offices won’t open 
until June, Kraaijvanger has em- 
braced Zoom culture with a whole 
new kind of co-working. 

About three years ago, the Hiv- 
ery launched its virtual member- 
ship program. The intention was to 
connect people outside of the Bay 
Area with some of the events being 
held at the co-working centers. 

So when the in-person aspect was 
taken away, Kraaijvanger decided 
they were going to go to 100 per- 
cent virtual co-working —- even 
if she wasn’t quite sure what that 
looked like. 

What transpired was something 
she said felt like an antidote to the 
isolation, uncertainty, and grief 
many people experienced over the 
past year. Aside from masterclasses 
and other resources to help women 
start and run businesses, the Hiv- 
ery offers two 90-minute virtual 
co-working sessions a week. 

Each session is led by a mentor 
who opens with a prompt and 
short discussion to help set an in- 
tention for the workday. Following 
that, members put their mics on 
mute and have an hour of uninter- 
rupted work time. 

“In that time, if you start feeling 
alone, isolated, [you would] look 
up at the screen and see that you 
have a whole community working 
by your side,” Kraaijvanger said. 

As more people become fully 
vaccinated, and the city slowly 
breathes back to life, Kraaijvanger 
said she believes people are craving 
in-person connections more than 
ever. 

“There is an eagerness to change 
the scenery and get out of the 
house,” she said. “It’s possible 
that people will prefer co-working 
closer to their home or flexible 
co-working or a hybrid of sorts.” 

As for virtual co-working, Kraa- 
ijvanager fully intends to keep the 
programming running —- especial- 
ly because it’s grown into a new 
community of women across the 
country. 


Grace Hase is a contributing writer. 
© news@sfweekly.com 
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Renters Push for Prop | Funds 
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AN FRANCISCO RENTERS 
have hundreds of millions of 
dollars in unpaid rent costs 
accrued since the beginning 
of the COVID-19 pandemic. Now 
many are worried they'll be evict- 
ed without the help of continued 
rental assistance from the city. 

Supervisor Dean Preston, joined 
by advocacy groups Anti-Displace- 
ment Coalition and Faith in Action 
and local tenants at a news confer- 
ence on Wednesday, May 19 urged 
Mayor London Breed to allocate 
funds from a recent ballot measure 
to help renters. 

“We are looking at hundreds 
of millions of dollars in rent debt 
that is hanging over the heads of 
San Francisco renters, with an 
eviction cliff looming: all eviction 
protections set to expire on June 
30,” Preston said. “It is not enough 
for us as government officials lo- 
cally or at the state to eventually 
solve this, we have to solve this 
right now. People cannot continue 
to survive with the uncertainty of 
not knowing when rent relief will 
arrive. 

The advocates pointed to the 
$50 million in tax revenue from 
Prop. I that is yet to be used. The 
proposition, a real estate transfer 
tax, was passed last November 
with the intent to use the money 








f 
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raised to pay back residents’ over- 
due rent costs from the pandemic. 

Now Preston, among others, 
wants to see that intent as a line 
item on Breed’s budget due on 
June 1. These funds are free from 
the limitations of state and federal 
bureaucracy, according to Preston. 

“It’s money that can get out the 
door immediately. And we abso- 
lutely need it,” Preston said. 

Kurtis Wu, outreach coordinator 
for the Bill Sorro Housing Pro- 
gram, said that his organization 
receives dozens of calls a day from 
people on the verge of eviction 
and in desperate need of rental 
assistance. 

“Many of the people we hear 
from are people of color, are se- 
niors, (or) low-income, undocu- 
mented people who have illness. 
These are literally the most vulner- 
able people of our community,’ Wu 
said. “This is a crisis, and I know 
that word gets thrown around a 
lot, but this literally is the text- 
book definition of a crisis.” 

One 15-year resident of San 
Francisco, Sonia Alvarenga, said 
she’s struggled to find work during 
the pandemic. She now owes 10 
months of rent, which adds up to 
$15,000. In Spanish, she urged 
public officials to listen to renters 
who have been struggling through- 


out this pandemic. 

“T don’t have any help, but I do 
have hope that you can help us 
stay in our homes, to live with 
dignity and without fear of being 
evicted,” Alvarenga said. “When 
you hear about my situation, 
please remember that there are 
many living in similar situations.” 

While the Prop. I money re- 
mains to be allocated, Mayor Breed 
did announce on Monday, May 
24, that the city will distribute 
$90 million from the federal gov- 
ernment for rent relief. Eligible 
recipients must have qualified for 
unemployment benefits or experi- 
enced a decrease in income during 
the pandemic. Recipients must 
have an annual income lower than 
80 percent of the area median, or 
about $102,000 for a single person 
or $146,000 for a family of four, 
and demonstrate a risk of housing 
instability or homelessness if not 
for the relief. 

The program will begin accept- 
ing applications at sf.gov/renthelp 
on Friday, May 28. 


Benjamin Schneider contributed to 
this report. 


Olivia Wynkoop is a writer for the Bay City News. 
news@sfweekly.com 
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School of Depth Psychology 
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A Pacifica graduate degree equips them for the vocation they feel called to, 
whether to enhance what they are already doing or equip them for new and 
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A PERSONALIZED, 
INNOVATIVE EDUCATION 


Virtual Information Day 
June 18, 2021 


Join us virtually to experience Pacifica's 
unique degree programs through 
faculty-led, program-specific 
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available financial aid and resources. 
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Geary Bus Rapid Transit Changes Lanes 








SFMTA likely won't construct the planned center-running bus lanes on Geary Boulevard, rendered above. 


SFMTA is rethinking plans to add bus lanes down the center of Geary Boulevard — 
as well as its approach to building transit infrastructure. BYBENJAMIN SCHNEIDER 


XCLUDING MARKET AND 

Mission streets, which are 

served by subway lines, Geary 

Street is far and away the 
busiest transit corridor in San 
Francisco. With about 54,000 daily 
riders pre-pandemic, the 38 and 
38R bus lines see more daily pas- 
sengers than any individual Muni 
Metro train line or the entire light 
rail system in San Jose, and nearly 
as many daily riders as Caltrain. 
Improving the journey for all of 
those bus passengers has long 
been a goal of San Francisco tran- 
sit officials. 

But now, after years of planning, 
it’s looking like the latest effort to 
speed buses down Geary is getting 
scaled back. And depending on 
whom you ask, that might not be 
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the worst thing. At least in the 
near term. 

During a May 12 meeting of the 
Geary Rapid Community Advisory 
Committee, San Francisco Munic- 
ipal Transportation Agency (SFM- 
TA) staff announced they are now 
pursuing a different configuration 
for Phase Two of the Geary Rapid 
project. 

Instead of building a more-fully 
fledged bus rapid transit (BRT) 
line with center-running bus lanes 
between Arguello Boulevard and 
27th Avenue, the agency plans to 
construct side-running bus lanes 
along the length of the boulevard. 
If planners get their way, that 
middle section of Geary in the 
Richmond District will look less 
like Van Ness Avenue, where cen- 
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ter-running bus lanes currently are 
being installed, and more like Mis- 
sion Street, where red bus lanes 
run next to the curb. 

In the wake of the disruption on 
Van Ness, there’s a sense among 
both SFMTA staff and transit ad- 
vocates that the center-running 
bus lanes on Geary aren’t worth 
the time, money, and frustration 
for local businesses and residents. 
The tantalizing possibility of build- 
ing a subway beneath Geary also 
looms large over these discussions. 
Perhaps it would be better to save 
the cash and the headaches for 
a project that will deliver truly 
transformative mobility benefits 
to the city and the neighborhood, 
activists say. The bigger issue, in 
hindsight, is why SFMTA had to go 


VLW4AS 


through so many years of planning 
and lawsuits only to end up with 

a tried, true, and relatively easy 
transit solution. 

“One of the victories that Muni 
has had in the past several years 
has been its program of incremen- 
tal street changes, and this seems 
the most promising path moving 
forward,’ Eric Chase, a transit 
blogger who has written exten- 
sively on the Geary Rapid project, 
wrote in an email. But for Chase, 
this change in lanes isn’t exactly 
cause for celebration, either. “It 
can be frustrating that there was 
a significant effort to conduct [an] 
environmental review of the Geary 
project with characteristics of ‘full’, 
bona fide BRT, and then present 
that to the public as the preferred 
alternative, only ultimately to 
backtrack toward a less elaborate 
project,” he said. 


A LONG ROAD 


Plans to improve transit service 
down Geary have been swirling 
around San Francisco politics from 
time immemorial, as Chase re- 
counts in a 2008 blog post. 

In 1909, San Francisco voters 
approved a $1.9 million bond 
measure to lay streetcar tracks 
down Geary at a time when most 
streetcar lines were privately 
owned and operated. The vote was 
an important precedent for the 
establishment of Muni, or “the 
people’s railway,’ three years later, 
making San Francisco the first 
big city in the United States with 
a public transit agency. In 1936, 
when streetcars still plied Geary, 
city planners proposed a subway 
line down the boulevard that never 
got built. 

The streetcar tracks were ripped 
out in the 1950s when the central 
part of Geary was widened and 
turned into an expressway as 
part of the “urban renewal” of the 
Fillmore. Despite its autocentric 
makeover, Geary continued to 
serve as one of the busiest bus 
routes in the city in the ensuing 
decades. 

More subway proposals followed 
in 1966 and 1974, but to no avail. 
The 1974 plan looked at different 
potential transit technologies, 
including a subway all the way out 





to the beach, a mix of subway and 
surface trains, and an improved 
bus line running on “transit-pref- 
erential streets.” 

Then, in 2003, San Francisco 
voters passed Proposition K, a 
half-cent sales tax for transporta- 
tion that included funds for the 
already planned T Third light rail 
line, the Central Subway, and the 
Geary and Van Ness transit corri- 
dors. Prop K earmarked funds to 
study a light rail line down Geary, 
but eventually the concept was 
downgraded to bus rapid transit — 
a fairly new transit concept popu- 
larized in South America referring 
to dedicated lanes and high-quality 
stations for buses. 

After years of initial study, a 
draft of the Environmental Impact 
Report for the Geary Rapid project 
was filed in 2015. Progress was 
slowed for a year by a 2017 lawsuit 
alleging the environmental review 
hadn't adequately accounted for 
increases in traffic or what would 
happen if no project were built. 

The lawsuit was thrown out by 
late 2018, and the project was 
allowed to proceed in two phases 
— the segment east of Stanyan 
Street and the segment west of 
Stanyan. The eastern segment will 
be finished by the end of the sum- 
mer, said SFMTA Major Corridors 
Planning Manager Liz Brisson. 
That portion of the route saw 
side-running transit-only lanes, 
bus bulbs for easier boarding, and 
new transit priority traffic signals, 
among other improvements. 

The second phase is where plans 
are shifting. According to the orig- 
inal plan, the segment of Geary 
between Arguello and 27th Avenue 
would have received a center-run- 
ning transit-only lane, much like 
the one under construction on 
Van Ness. That plan would have 
enabled buses to run completely 
segregated from other traffic along 
that stretch. But it wouldn't have 
been cheap, or easy to build. The 
latest cost estimate, from 2018, 
put the Phase Two price tag at 
$235 million. And if things were to 
go anything like they have on Van 
Ness, there could be unforeseeable 
challenges — both technical and 
political. 
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A diagram depicting the originally planned center-running bus lanes, and the revised plan for side-running bus lanes. 


VAN NESS LOOMS 


All that money and work might 
not be worth it when the bene- 
fits of cheaper, easier-to-build, 
side-running lanes are pretty sig- 
nificant. 

“For center-running configu- 
rations, you need to build new 
boarding islands and also do major 
capital work,” Brisson said. Com- 
pare that with the cheap and rela- 
tively painless work on the eastern 
half of Geary. “We’ve had really 
good success with staying on time 
and on budget with this project. 
Obviously, the communities who 
live along the corridor have dealt 
with construction disruption, but 
we ve managed to keep it under 
control and not have as much of a 
reaction to it as maybe you've seen 
in other parts of the city.” 

Already, the project is delivering 
time savings as high as 20 percent 
along the corridor during some 
times of day, Brisson said, for a 
budget of $36 million for the tran- 
sit improvements, or $65 million 
including the utility work. While 
it’s too early for a revised cost es- 
timate on the Phase Two project, 
Brisson said it will be in the ball- 
park of Phase One. 

The added cost of utility up- 
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grades represents a major variable 
for the next phase of the Geary 
project, thanks to a city policy 
that requires transit and utility 
improvements to be done in tan- 
dem. The utility upgrades were the 
aspect of the Van Ness BRT project 
that slowed things down the most, 
leading to a construction period 
nearly two years longer than origi- 
nally planned and causing financial 
hardship for local merchants. 

“A lot of people are totally 
scarred by [the Van Ness BRT proj- 
ect],” said Cat Carter, communica- 
tions director for the San Francisco 
Transit Riders Union (SFTRU). 
(Disclosure: This writer is an SFT- 
RU member.) Despite the fact that 
most of that project's delays can be 
attributed to utility work, “SFMTA 
ends up with a black eye for it,” Car- 
ter said. “And that absolutely makes 
it harder to advocate for SFMTA to 
do big, bold projects.” 


FASTER BENEFITS 


While construction would be min- 
imized with the move to side-run- 
ning transit only lanes, the overall 
timeline for the Geary Rapid Phase 
Two project will still be a long 

one. Brisson said the new timeline 
“might not be that different” from 
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the one currently posted on the 
San Francisco County Transporta- 
tion Authority’s (SFCTA) website, 
which states the project will take 
two to three years for final design 
work and two to three years for 
construction. 

The project will need to go 
through another outreach process 
this summer and seek final city 
approvals next year. (State ap- 
provals and environmental review 
are complete, as the side-running 
project was one of the alternatives 
studied in the EIR.) Then, after the 
project is fully designed, SFMTA 
will have to coordinate with the 
San Francisco Public Utilities Com- 
mission on utility work — the in- 
tensity of which will depend on an 
evaluation of road conditions. 

But even with that rigmarole, 
the side-running configuration 
would allow the transit improve- 
ments to go in place much faster 
than the center-running lanes 
would have, possibly as early as 
next year. The project could begin 
as a “quick build,” marking off the 
transit lanes with paint before 
adding more significant infrastruc- 
ture upgrades. It would also follow 
in the footsteps of the temporary 
emergency transit lanes installed 


during the pandemic, including on 
stretches of Geary, that SFMTA 
now hopes to make permanent. 

“We did a survey as a part of the 
emergency transit lanes,” Brisson 
said. “And there were a handful 
that specifically said you should 
just make this permanent instead 
of doing the big expensive project 
with the construction and business 
impacts.” 

The potential speed of the im- 
provements is a plus for transit 
activists, many of whom weren't 
exactly thrilled with the cen- 
ter-running configuration in the 
first place. Part of the initial appeal 
of the center-running lanes was 
that they might easily be convert- 
ed into light rail — but subsequent 
study proved that not to be the 
case, Carter said. Another issue 
with the center-running lanes 
was that rapid buses wouldn't be 
able to pass locals. In fact, travel 
time for some rapid buses actually 
would have been slower with the 
center-running lanes, than with 
the side-running lanes, according 
to the EIR. 

However, that document pre- 
dicts slightly lower ridership for 
the side-running lane configura- 
tion. And while buses include cam- 
era technology that automatically 
tickets cars double-parked in bus 
lanes, buses will still have to share 
the curb lane with right-turning 
vehicles, and cars entering and ex- 
iting parking spots. 

All in all, Carter supports the 
move to side-running lanes, call- 
ing it a better investment. As for 
where those savings should go, 
she doesn’t mince words: “I think 
it’s really good to re-evaluate that 
because we don't have a plan for 
Geary subway yet. And that needs 
to happen.” 


SEEKING THE SUBWAY 


As of this year, a subway down 
Geary just might be more than a 
distant dream. In February, BART 
and the Bay Area Council began 
promoting a new rail-building 
program for Northern California 
called Link21. The centerpiece 

of the program would be a new 
transbay rail crossing, likely serv- 
ing both BART and regional rail 
trains such as Caltrain and Capitol 
Corridor. The tunnel could unlock 
the possibility of anew BART line 
through San Francisco, and trans- 
portation planners San Francisco 
have made clear that line should go 
down Geary. Link21 planners hope 


to complete the second transbay 
rail crossing in about 20 years, al- 
though pieces of the larger project 
could open before then. 

“If there really is momentum 
behind getting a second transbay 
tube for rapid transit, you have to 
land it somewhere in San Fran- 
cisco. Geary is the most logical 
corridor to be served and has been 
for decades,” Chase wrote. That 
would make SFMTA’s pivot to 
side-running lanes in the Geary 
Rapid project “more palatable in 
the long run.” 

According to the preliminary 
maps released by the SFCTA’s long- 
range planning process, Connect 
SF, the new subway line would 
travel from the Salesforce Transit 
Center downtown, and proceed 
down Geary Boulevard before 
heading south along 19th Avenue 
in order to connect to the rest of 
the BART system near Daly City. 
The rough plan would still leave a 
large portion of the western half of 
Geary without subway service. 

“Not all of the Geary Phase Two 
area is likely to have a subway, 
so having excellent bus service 
to complement rail, as well as to 
feed to the nearest rail station is 
important,’ said SFMTA’s Brisson. 
“T think the Mission corridor is 
an interesting example where we 
obviously have a very busy 14 ser- 
vice on the surface plus two BART 
stations.” 

By the time planners start work- 
ing on the subway in earnest, they 
might look back longingly at the 
debates over parking, tree remov- 
al, and environmental review that 
characterized the Geary Rapid 
project. The amount of physical 
change and construction required 
to build and support a subway line 
will be on a whole ‘nother level. 

In fact, in 1974, planners re- 
ported the biggest concern about 
a possible Geary subway project 
was the question of maintaining 
“the present residential character 
of the corridor” — in other words, 
ensuring new apartment buildings 
wouldn't be allowed next to the 
line. If city officials pursue a Geary 
subway, they should prepare to re- 
open that can of worms. 

In the near term, though, the 
side-running bus lanes can’t come 
soon enough, Carter said. “I just 
want it to happen tomorrow, yes- 
terday, 10 years ago.” 


Benjamin Schneider is a staff writer at SF Weekly 
© @urbenschneider 
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Libertarian cannabis influencers 
and conspiratorial budtenders are 
encouraging skeptical stoners to 
just say no tothe vaccine. 


BY VERONICA IRWIN 






T’S EASY TO assume everyone who 

smokes weed is a lefty. Take a stroll 

down Haight Street toward Golden 

Gate Park and you'll see reminders ev- 
erywhere of the connection between can- 
nabis and the 1960s counterculture. This 
neighborhood was the epicenter of the 
Summer of Love, where hippies gathered 
to sing their flower power anthems ina 
haze of pot smoke. 

In the neighboring Castro District, 
Brownie Mary laid the groundwork for 
the compassionate use movement, selling 
potent baked goods to gay men suffering 
from a highly stigmatized and misun- 
derstood disease that some conservative 
Americans still blame on “lifestyle choices.” 

Pilot the Volkswagen minibus across 
the Bay Bridge and take a trip up Tele- 
graph Avenue to UC Berkeley — where 
young organizers continue to pass joints 
as they plan anti-war, anti-racist, and an- 
ti-capitalist rallies. 

Zooming out and taking in the country 
as a whole, you'll recall that the deep-blue 
states of California, Oregon, and Washing- 
ton were some of the first to legalize mari- 
juana — both for medicinal and recreation- 
al use — while Democrats as high-ranking 
as New York Senator Chuck Schumer are 
now advocates for legal weed. 

From this vantage, it’s easy to draw 
some additional conclusions 
about those who partake. 

We may assume people who »1t 
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‘I just think it’s so interesting to see 
so many people in the cannabis space 
who have for years just railed against 
these [pharmaceutical] corporations, 
all of a sudden want to push this on 
their budtenders.’ -s:ss syers 


NS OANA NN NB | J www NMhb»bnbbbbb» J Som»; MM mw. "7" 


«9 smoke weed are social justice advo- 
cates, tree-hugging environmental- 

ists, and that they toe the party line when 

it comes to respecting the conclusions and 

recommendations of medical experts such 

as Dr. Anthony Fauci — or, to put it another 

way, that they #believescience. 

However, conflating American counter- 
culture with the American left, especially in 
this case, is something of a logical fallacy. 

Cannabis users may have a track record 
of questioning authority, defying the law, 
and living life by their own rules — but 
that philosophy often has little to do with 
the political party in power. And over the 
course of the pandemic, countercultural 
attitudes in pro-cannabis circles have 
manifested in suspicion of lockdowns, op- 
position to mask mandates, and rejection 
of the vaccine. 

“For a lot of stoners, it’s like, “No, why? I 
smoke weed. I’m calm, I’m cool, and if it’s 
my time, it’s my time,” says DaeJunique 
Thomas, a cannabis entrepreneur who is 
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choosing to not get the vaccine. 
She is not alone. 


SURVEYING SKEPTICS 


Just over 60 percent of Americans have 
received at least one shot of a COVID-19 
vaccine. Now that President Joe Biden’s 
administration has gotten a handle on dis- 
tribution pipelines and supply shortages, 
convincing the remaining 40 percent is 
one of the country’s biggest challenges — 
especially when it comes to changing the 
minds of those holding out for ideological 
and socioeconomic reasons. 

Self-identified Republicans, for exam- 
ple, are refusing the vaccine at 10 times 
the rate of Democrats, according to a 
recent poll by PBS, NPR, and Marist. 
People living in working-class cities, 
like one East Cleveland city surveyed by 
American Community Survey, are proving 
to be as much as 26 percent less likely to 
get vaccinated than the rest of their state. 
According to data from the CDC, more 
women are getting the vaccine than men, 
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while rural areas are lagging behind urban 
cities. 

The cannabis industry, however, tran- 
scends these boundaries of political af- 
filiation, demographics, economics, and 
geography. 

Indeed, there’s no one-size-fits-all way 
of thinking in the cannabis industry, and 

plenty of workers — from weed 

trimmers to budtenders to dis- 
pensary owners — have gotten 
the vaccine. Among those who 
are vaccine hesitant, however, 
skepticism of the federal gov- 
ernment and the pharmaceutical 
industry drives their concerns 
more so than it does with the 
rest of the population, only 4 per- 
cent of which are “system distrus- 
tors,’ according to recent polls. 

After speaking to many indus- 

try professionals and combing 
through internet forums, Insta- 
gram accounts, and Reddit feeds, 


Vaccine 
3 Lot Number | Healthcare iefesu . it appears that ee ue 
1" Dose Clinic Site fessional or workers are primarily refusing the 
COVID-19 i vaccine because of deeply held sus- 
picions of the government. The vast 
2"4 Dose majority of their concerns originate 
COVID-19 . in decades of trauma and oppres- 
= = = —_ sion that aren’t addressed in vaccine 
Other campaign messaging. 
“The government’s been spray- 
Other ing people with what they spray on 
: , plants and stuff,” says Thomas, allud- 
j—/_ f/f ing to the popular — and counterfac- 
mm dd yy tual — Chemtrail conspiracy theory, 
a ee which holds that the government is 
a using aircraft to spray chemicals on 





Ameme-ified vaccination card. 


citizens from on high. “I just don’t 
trust this government,” she says. 


PLANTS OVER PILLS 


Over the past year Americans received a 

crash course in social justice. Policy pro- 

posals such as the movement to defund 
police — once deemed too radical for any 
mainstream politician to openly or seriouslv 
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consider — have taken center stage in public 
forums and in the media. 

Conversations surrounding reform of law 
enforcement and the carceral system have 
focused on dismantling institutional racism 
and finding ways to reverse the damage 
done by our country’s decades-long War on 
Drugs. 

Those who work within the cannabis 
industry are particularly attuned to these 
conversations. The War on Drugs is not 
only largely responsible for our country’s 
epidemic of mass incarceration, but also 
the unsustainable practice of indoor can- 
nabis growing, systematic disadvantages 
that generate low rates of Black cannabis 
business ownership, and a workforce only 
loosely protected by federal labor laws. 

Though cannabis arrests are on the 
decline in the United States, they still ac- 
counted for 35 percent of all drug arrests in 
2019, and even outpaced arrests for violent 
crime. Simultaneously, the United States 
has seen a sharp rise in opioid deaths in 
the last two decades, which the CDC — and 
anyone paying attention — can easily con- 
nect to the pharmaceutical industry’s irre- 
sponsible push to sell opioid painkillers. 

It should come as no surprise, then, that 
distrust of the government and Big Pharma 
runs deep in the cannabis industry. 

“Being in the cannabis industry for the 
last six years, ve heard people talk about 
how they came to this plant because they 
were put on pharmaceutical products 
that have harmed them,” says Bess Byers, 
founder of the digital marketing agency 
Blaise Creative. A vocal libertarian activist 
and cannabis Instagram influencer, when 
Byers posts about her criticism of the vac- 
cine, she often include the #PlantsOver- 
Pills hashtag. 

“T just think it’s so interesting to see so 
many people in the cannabis space who 
have for years just railed against these 

[pharmaceutical] corporations all of a sud- 
den want to push this on their budtenders, 
she says, referring to vaccine requirements 
in dispensaries. 
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Thomas cites similar concerns, as well as 
trauma she has personally experienced, in- 
cluding an abortion she was pressured into 
at 17 and the loss of her grandmother after 
a tough bout of radiation treatment. 

Ade Mann, a Black budtender, cited the 
Tuskegee experiment as a reason he can’t 
trust the medical system. The experiment, 
in which researchers recruited Black men 
with latent syphilis and watched them 
go blind, insane, and die — even after 
life-saving medicine became available — is 
considered one of the worst violations of 
medical ethics in U.S. history and is often 
cited as a reason for Black distrust of the 
medical system. 

Cannabis photographer Kat Lee brings up 
the friends she’s watched become addicted 
to prescription opioids when explaining her 
skepticism of pharmaceutical companies 
and, thus, the vaccine. “I’ve seen some re- 
ally sad, spiraling cases and yeah — that’s 
enough for me.” 


STONER SCIENCE 


Despite the fact that marijuana is mostly 
banned on Instagram and Facebook, the 
cannabis community thrives on social 
media. Like every other community that’s 
active online nowadays, there are different 
cannabis niches: some accounts are focused 
on cannabis policy or wellness, while some 
just post memes. There are influencers of 
every political persuasion, representing ev- 
ery race, color, and creed — and an appre- 
ciation for plant medicine, beautiful nugs, 
and chill vibes are a constant. 

Cannabis workers, like so many of their 
fellow Americans, get much of their infor- 
mation and news from these social media 
platforms. Both Lee and Thomas, for ex- 
ample, say they are avid YouTube watchers. 
Though Lee says she “stays away from 
conspiracy YouTube,” she also says she’s 
a big fan of Joe Rogan — who hosts the 
world’s most popular podcast and regularly 
features guests who question the efficacy 
of vaccines. Byers publishes her concerns 
about the vaccine and why she disapproves 
of mandatory masks and lockdowns on an 
Instagram page dedicated to her politics. 

Vaccine skepticism is not entirely driven 
by social media, but vaccine skeptical posts 
do appear to cloud cannabis Instagram, 
and they are almost certainly making some 
stoners more paranoid than a fat dab of 
wax. 

To test this theory, I made an Instagram 
page just for the purpose of this project, 
and followed only cannabis accounts 
— including brands, a diverse range of 
influencers, and cannabis policy organiza- 
tions. While I scrolled through the pictures 
of stank nugs and chuckled at the dank 
memes, my eyes were inevitably drawn to 
the flood of anti-vaccine propaganda in my 
“Discover” feed, where Instagram’s algo- 
rithm funnels content it thinks users will 
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Ameme referencing well documented cases of government overreach, as well as other well-known conspiracy theories, encourages vaccine skepticism. 


be interested in. 

At this point, plenty of ink has been 
spilled covering the ways in which social 
media platforms and their algorithms ele- 
vate and amplify extreme views. The New 
York Times podcast “Rabbit Hole” high- 
lights how Al-generated recommendations 
— designed to keep users engaged ina 
given platform — tend to push individuals 
deeper and deeper into silos of radical mis- 
information. 

But while the general concept of algo- 
rithm-assisted radicalization may be broad- 
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ly understood, it’s worth emphasizing that 
none of the individuals I spoke with for 
this story seemed to be acting maliciously. 
Rather, in the same way that the uniniti- 
ated might presume cannabis users lean 
left — linking pot to progressive politics 
through a chain of general associations 
— weed smoking anti-vaxxers often arrive 
at their defiant position via a similar string 
of logical fallacies. 

For Thomas, childhood trauma and nega- 
tive experiences with mainstream medicine 
fuel her suspicion of the pharmaceutical in- 


dustry and the government. 

Mann’s understandable disgust at the 
Tuskegee experiment have led him to adopt 
similar views on official health mandates, 
while his familiarity with the concept of 
plant-based medicine have made him more 
amenable to homeopathic approaches to 
his health. Mann referenced a study on 
black seed oil — an immunity-boosting 
supplement available at stores such as 
Whole Foods — which gives him confi- 
dence that taking it adequately protects 
him against COVID-19. That study, howev- 
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er, was not peer reviewed, making it sub- 
stantially less reputable in the eyes of the 
mainstream medical community. 

Byers backed up her views by cherry 
picking data that is accurate, but mislead- 
ing, without providing much context — a 
common practice amongst who seek to 
discredit mainstream scientific consensus. 
For example, she points to a CDC finding 
which asserts coronavirus vaccines are 94 
percent effective as a reason she wouldn't 
be getting the vaccine. “I’m healthy, I don’t 
have any underlying health conditions, and 
I know that if I was to get COVID, I would 
have a 99.98 percent chance of recovery, so 
I don’t think I need it,” she says. 

However, this reasoning fails to account 
for the finding that vaccines available in 
the United States protect against 94 per- 
cent of any degree of illness — not just 
deadly cases — so comparing it to what she 
estimates as her overall risk of survival is 
misleading. If she were to get the vaccine, 
she would actually have at least a 99.99971 
percent chance of survival, even if she got 
COVID, according to data from the CDC. 
Regardless, 94 percent is considered a high 
effectiveness rate for any shot — especial- 
ly compared to ones like the flu vaccine, 
which was only 39 percent effective for the 
2019-2020 season. 
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BURNING BRIDGES 


But just like busting out some bot- 
tom-shelf schwag is sure to draw dubious 
looks from a group of cannasseurs, at- 
tempting to correct vaccine skeptics is a 
surefire way to further erode their trust. 
In fact, every source who spoke with the 
Weekly brought up a vaccine campaign 
that struck them as unethically coercive. 
Mann, for example, noted an article in 
which Black doctors were encouraging 
Black people to get the vaccine because of 
COVID-19’s disproportionate impact on 
communities of color. The article made 
no mention of how systemic racism was 
at the root of these health disparities, he 
observes. 

“We're definitely targeting African 
American people to get it, saying stuff 
like, ‘People of color are more at risk for 
COVID, without touching on the basis of 
stress, and how stress is induced when 
you re being oppressed,” he says. The 
stress hormone cortisol is proven to be 
higher in Black men, for example. 

Similarly, Lee found campaigns that 
offered free food, weed, or money in 
exchange for proof of vaccination to be 
taking advantage of financially vulnera- 
ble people. Such campaigns have become 
particularly popular as vaccine enthusi- 


asm has waned, and initial findings show 
they’re effective at getting people vacci- 
nated. A survey by Blackhawk Network, 
for example, found that three-quarters of 
their vaccine-skeptical employees would 
voluntarily get a shot if they knew they'd 
be paid $100 for doing so. 

“If I was a mom, and I was low on cash, 
I would have to get a vaccine to get a $100 
Walmart gift card,” Lee says. “I think 
that’s cruel.” 

Cannabis business owners wondering 
whether they should mandate a vaccine 
for employees, too, has become a hotly 
contested topic. Upon hearing that one of 
her hometown dispensaries was offering a 
chance at $1,000 bonuses to employees to 
get the vaccine, for example, Byers posted 
to Instagram about it. The incentive is 
evidence of the shop “bribing their em- 
ployees,” she said in the Instagram video, 
and she worries that employees will take 
the vaccine before becoming knowing all 
the facts. 

George Sadler, CEO of the cannabis 
vape brand House of Platinum, also said 
he would not be encouraging or even ask- 
ing his employees whether they have the 
vaccine, despite the fact that he estimates 
about 60 percent of his workforce has 
gotten sick with COVID. In fact, he says 
the high rate of illness at his business ac- 
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tually reaffirms his belief that the vaccine 
shouldn't be mandated: “You have to un- 
derstand: everybody who works upstairs 
has had COVID, and everybody got it at 
different times — nobody in the office got 
it from each other,” he asserts. “I’m not 
forcing anything on anybody.” 

For Kevin Reed, president of The Green 
Cross dispensary in the Mission Terrace 
neighborhood, the calculation is very dif- 
ferent: many of his regular customers are 
seniors or immunocompromised, and he 
believes he has an added responsibility to 
keep them safe. Though he only “encour- 
aged” vaccination when cannabis workers 
first became eligible, he eventually gave 
workers a firm deadline of one month to 
get vaccinated or resign. 

“IT admit there was some hesitancy at 
first from some of the staff, but by lead- 
ing by example and providing accurate 
information on the benefits of being 
vaccinated we were able to alleviate their 
concerns, he says. Only one employee out 
of his approximately 50-person work force 
declined to receive the vaccine and walked 
away from the position. 


Veronica Irwin is a contributing writer. 
©) @vronirwin 
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Section 8 Waiting List Opening 


All Hallows Apartments will be accepting applications for our one, two, three, and four bedroom 
Section 8 rental units. Some units available for immediate occupancy. Applications will be ac- 
cepted through our online portal AllHallowsSF.com from May 27th, 2021 at 1:00 pm to June Qth, 
2021 at 5:00 pm. An electronic lottery will be held after the application period closes to establish 
the waiting list order. 


Incomplete applications or applications submitted after the deadline will not be accepted. 
Household members can only appear on one application. If an application contains household 
members that are on other applications for this listing, all of them will be disqualified. Any fraud- 
ulent statements will cause application to be removed from the waiting list. 


Rents for this affordable housing program are based on total gross household income. Appli- 
cants must be income eligible and meet occupancy guidelines. Households must earn no more 
than the maximum income levels noted below: 


50% HUD Median Income Limits 
































Household Size 1 Person 2 Persons 3 Persons 4 Persons 
man nna $63,950 $73,100 $82,250 $91,350 
Income : ? . ’ 
Household Size 5 Persons 6 Persons 7 Persons 8 Persons 
mex annie! $98,700 $106,000 $113,300 $120,600 
Income ? ? ; , 




















Note: Due to COVID-19 restrictions, applications will not be distributed or accepted on-site. Ap- 
plicants may submit paper applications by downloading a blank application on our online portal 
AllHallowsSF.com and mailing a completed application to the following address: All Hallows 
Apartments, 6 Baldwin Ct, San Francisco, CA 94124. Mailed applications must be received by 
5 p.m. on June 9th, 2021. Postmarks are not accepted. Applications received after this date and 
time will not be accepted. 


Application information and our resident selection criteria is available on the online portal at 
AllHallowsSF.com. You may begin submitting applications starting May 27th, 2021 at 1:00 pm. 
The open application period will end on June 9th, 2021 at 5:00 pm. Please contact Related 
Management for building info at 415-647-8439 or email us at AllHallowsApts@related.com 


If you need help filling out an online application, you can contact a rental housing counselor. 
A list of names and contact numbers can be found at this link: housing.sfgov.org/hous- 
ing-counselors 


Income limits are subject to change based on changes to the Area Median Income as published 
by HUD, and the California Tax Credit Allocation Committee. 
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Seeking Mental Health 
Accommodations at Work 





It's important to prioritize your mental health. 
BY CHRISTOPHER B. DOLAN & VANESSA C. DENISTON 


and pushed to my limits emotionally, to the extent that I be- 


B EFORE COVID-19 HIT, I felt extremely stressed out at work 


lieved I might have an anxiety disorder, but never spoke toa 
medical professional about it. During COVID-10, I think my symp- 
toms are worse. I worry about how |! will readjust once Iam asked to 
physically return to the office and how my anxiety will affect my per- 
formance. Do | have any options that might ease my return to work? 


anxiety we all feel from time 

to time regarding work, fami- 
ly life, and yes, even the pandemic, 
does not constitute a disability 
under California law. However, 
anxiety disorders, depression, and 
related mental health conditions 
can constitute disabilities under 
the law. If your employer employs 
five or more persons and if you are 
found to be a qualified person with 
a disability under the Fair Employ- 
ment and Housing Act (Cal. Gov. 
Code § 12900), you are entitled to 
reasonable workplace accommoda- 
tions to help you perform your job. 
To bea “qualified person with a 
disability” you must meet the skill, 
experience, education, and job-re- 
lated requirements and be able to 
perform the essential functions of 
your job with or without reason- 
able accommodation. 

If you are found to have a men- 
tal health condition that affects 
your ability to perform your essen- 
tial job functions, it is important 
to give notice to your employer 
as soon as possible if you wish to 
explore workplace accommodation 
options. This should be in writing 
whenever possible. 

Once an employer receives the 
notice, the California Fair Employ- 
ment and Housing Act requires the 
employer to engage in an inter- 
active process with the employee 
to explore reasonable accommo- 
dations that would assist the em- 
ployee in performing the essential 
functions of their job. The keyword 
there is “reasonable.” What is con- 
sidered reasonable? After the year 
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—Lenora 


we ve just had, the answer is not 
as clear as it once was. Employers 
cannot be forced to extend accom- 
modations that would cause their 
business to suffer undue harm or 
significantly disrupt operations. 

While working from the home 
part or full time might be an op- 
tion, reasonable accommodations 
can take many other forms. It may 
take some experimenting before 
you and your employer settle on 
something that works best for the 
both of you. While you can sug- 
gest reasonable accommodations 
unique to your situation during 
the interactive process, employers 
are not obligated to grant every ac- 
commodation you might propose. 

It is also important to know that 
while they may not elect to do so, 
employers have the right to re- 
quest medical authorization from 
healthcare providers, which should 
indicate what medical restrictions 
exist. This will assist employers in 
determining what accommoda- 
tions they can or cannot reason- 
ably accommodate. The interactive 
process is a two-way street, and 
both parties must engage in good 
faith. If you find your employer is 
willfully ignoring your requests for 
reasonable accommodations, re- 
fusing to engage in the interactive 
process, or creating unnecessary 
obstacles for you during the inter- 
active process, contact an attorney 
to fully understand your rights. 


Christopher B. Dolan is the owner of the 

Dolan Law Firm. Vanessa C. Deniston is a Senior 
Associate Attorney in our Oakland office. 

© help@dolanlawfirm.com. 
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Drive up Highway 101 and relax at Papa & Barkley Social. 


The popular cannabis brand's ‘social hospitality experience’ features a dispensary, 
consumption lounge, spa, and dining. BYZACK RUSKIN 


UY ROCOURT LIKES to joke 
that he didn’t intend to get 
into the ice cream business 
when he co-founded Papa & 
Barkley. This set-up is completed 
by the visual punchline of him ges- 
turing to a massive walk-in freezer 
containing roughly $3 million 
worth of product. 

The spectacle was part of a tour 
showcasing the company’s new, 
in-progress Eureka facilities. 

Driving up Highway 101, it’s 
a five-hour journey from the 
San Francisco skyline to the red- 
wood-laden visages of Papa & Bar- 
kley’s manufacturing headquar- 
ters. Though beautiful, the relative 
remoteness of Eureka from any 
major metropolitan area gives the 
city a somewhat sleepy, frozen-in- 
time vibe. 

Nonetheless, this former central 





hub of the lumber trade is now 
taking root as a major source of 
labor for Papa & Barkley, as well 
as for the larger legalized cannabis 
industry. 

When Rocourt and co-found- 
er Adam Grossman started the 
company — which initially made 
its name as a THC-infused topical 
brand — they never anticipated 
just how quickly their facility 
needs would grow. Though the 
days of Rocourt hand-bottling 
balm on the line are now firmly 
in the rearview, Papa & Barkley’s 
growth led them to seek larger 
local spaces to house their expand- 
ing enterprise. 

Eventually, a suitable answer 
arrived in the form of a nearby va- 
cant Kmart. 

The goal is to segment the 
60,000-square-foot facility so that 


it adheres to the FDA's Current 
Good Manufacturing Practice 
standards for the regulation of hu- 
man pharmaceuticals. Meanwhile, 
Rocourt said he is relieved to have 
some needed precautions, such 

as a back-up generator, already in 
place — and not only because it 
will ensure his prized freezer isn’t 
ever forced to thaw. 

“This also means that we can 
provide power and shelter,” Ro- 
court said, “like a place for folks to 
charge phones and connect with 
loved ones in the event of an emer- 
gency. 

Rocourt and Grossman say they 
view the new venture as more than 
a business opportunity. They see 
it as a way to be a more active part 
of the Eureka community. Rather 
than a running a faceless manufac- 
turing plant, Papa & Barkley are 


& Barkley Welcomes You toEureka 


devoting a portion of the building 
to a combination dispensary, out- 
door consumption lounge, day spa, 
and food truck site called Papa & 
Barkley Social. 

Open for roughly a month, 
the property allows visitors 21 
and older to purchase cannabis 
products from one of three wom- 
an-owned local brands in addition 
to the full slate of Papa & Barkley 
products (plus clones) in the dis- 
pensary. 

A front area offers merchandise 
and wares from local merchants. 
At the spa, visitors can book mas- 
sages with THC-infused balm. The 
permanent food truck offers ten- 
derized pork shank drumettes and 
Korean bulgogi beef lettuce wraps. 

Another station will also soon 
sell mocktails and coffee adjacent 
to a row of what are known as can- 
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na-cabanas. 

“The idea,” Rocourt said, “is that 
you can reserve one of those and 
come for lunch or for a meeting. 
For others, it means you can get a 
product and then come enjoy it out 
here right away.” 

In addition to the outright ap- 
peal of having a place where you 
can hit a joint while taking your 
next meeting, Rocourt promises 
reasonable corkage fees for those 
who bring their own stash. It’s all 
part of a hospitality push that ties 
into a bigger philosophy focused 
on putting Eureka on the map. 

“We're trying to establish an 
appellation right now,’ he said, 
“similar to how Napa went from 
being this cheesy wine region to 
really elevating its reputation. We 
need that for Eureka, and Papa & 
Barkley Social is a big step towards 
that goal.” 

Already, tourists from near and 
far reportedly have ventured to 
visit the spot, which helda 4/20 
ribbon-cutting on the way toa 
gradual roll-out that now includes 
a full slate of spa services as well as 
daily vittles courtesy of the Pig & 
Leaf food truck. 

On the horizon: partnerships 
with local inns to provide canna- 
bis-friendly lodging, with hopes 
that a successful proof of concept 
could ultimately be replicated at 
scale at, say, the Ace Hotel in Los 
Angeles. 

“We're not talking about the 
Marriott,” Rocourt added, “but 
this isn’t a ‘bud and breakfast’ 
either.” 

The challenge of making canna- 
bis tourism a vital component of 
Eureka is one Rocourt seems to 
be taking personally. While such 
endeavors undoubtedly offer a 
potentially lucrative opportunity, 
they also speak to the brand’s com- 
mitment to Eureka as its home and 
willingness to lead by example. 

Papa & Barkley’s expansion is 
a lot of action for a place mostly 
known for its historic buildings, 
copious antique shops, and log- 
ging-mad past, but hey, if it all gets 
a bit stressful, at least you can get 
a massage. 


Zack Ruskin covers cannabis for SF Weekly. 
© @zackruskin 
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ROM ARENA-HOPPING fes- 

tival headliners to the local 

garage band, COVID-19 forced 

musicians of all stripes to 
rethink, reorganize, and regroup. 
Fortunately for Liz Brooks and 
Paul McCorkle, the core duo be- 
hind Bay Area synth-pop project 
Sunset Lines, by the time the pan- 
demic shuttered venues across the 
country they were already accus- 
tomed to starting over. 

The group’s newest EP, Home 
Anywhere, ruminates on the many 
changes Sunset Lines have pushed 
through in recent years, and finds 
the band closer than ever to what 
they want to be. 

When Sunset Lines released 
their 2017 EP, Slippery Slope, the 
band was new. In fact it had come 
together out of a previous group 
that had failed to launch. That 
guitar-driven project was very 
different from the keyboard-based 
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ALONE TOGETHER 


textures that characterize Sunset 
Lines. “Our first EP was a reaction 
to that previous work,” McCorkle 
says. “Trying to get away from 
[that style], we started using more 
synthesizers, making it sound 
more lush.” 

As pleased as McCorkle and 
Brooks were with the 2017 EP, 
they both feel that it didn’t quite 
capture the vision they had for 
Sunset Lines. “It was definitely a 
learning experience, Brooks says. 
“Being the main songwriters for 
the first time, we were still kind of 
figuring out our sound.” McCorkle 
agrees, calling Slippery Slope “kind 
of primitive.” 

Even in normal times, four years 
can bring a lot of changes. For 
Sunset Lines, the period between 
the release of their first record and 
the start of making Home Any- 
where marked another reinvention 
and realignment for the band. 
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P.‘Home Anywhere.’ BYBILLKOPP 


“Our bass player [moved] to the 
East Coast,’ Brooks says. “And our 
drummer moved to the suburbs 
to start a family.” By the summer 
of 2018 the group was effectively 
a duo. 

And the shift in the group 
dynamic affected the process of 
songwriting. Brooks says that she 
found herself not having to “write 
for the style of anybody else we 
were working with.” In practice, 
that meant “funkier key changes, 
and softer sounds that wouldn't 
always work for a live band.” 

That experience was a learning 
process, too. Brooks says that only 
one song from that initial batch 
would make the cut as she and Mc- 
Corkle began work on their second 
EP. “Phototaxis’ is the one that re- 
ally captured our sound,” she says. 
Once she and partner McCorkle 
— who also handles production 
for Sunset Lines — developed the 
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ome is Where the Synths Are 


new material to a partial stage, 
they brought in a new rhythm 
section. Bassist Scott Smit and 
drummer Ben Manning immersed 
themselves in the creative work of 
“taking the songs from sketches to 
complete entities,’ McCorkle says. 

While Sunset Lines is a synth 
band — one launched in part out of 
a desire to de-emphasize stringed 
instruments — there are guitars 
on Home Anywhere. “There are a 
lot of guitars,” McCorkle admits 
with a laugh. They’re just layered 
less prominently in the mix, he 
says. The Sunset Lines aesthetic 
is informed by an appreciation of 
artists as diverse as Stevie Nicks, 
MGMT and Tame Impala, and 
bears some similarity to late-peri- 
od Roxy Music. The group’s sound 
is built on a foundation of classic 
°70s and ’80s machines like the 
Roland Juno-106 and the Solina 
String Ensemble. McCorkle de- 
scribes the latter as a “dream syn- 
thesizer. It’s fun to run through a 
bunch of pedals and make weird 
sounds.” 

Work progressed on what would 
become Home Anywhere, and the 
EP was nearly finished in early 
2020. “We had been playing a lot 
of shows,” Brooks says. “In March 
we were probably in our best “‘pock- 
et’ with our rhythm section.” Sun- 
set Lines had made plans to begin 
production on its first new music 
video in April 2020 in Los Ange- 
les. “Clearly, that didn’t happen,” 
Brooks says. 

Instead, Brooks says that she 
and McCorkle “hunkered down 
and focused on getting the album 
finished.” They worked remotely 
with their rhythm section. “Collab- 
orating from far away was a first- 
time thing for us,” Brooks says. 
But the loss of live performance as 
a creative outlet gave rise to some- 
thing else. “We started focusing a 
lot more on the visual art that goes 
behind our songs,” she says. She 
and McCorkle initially took a DIY 
approach, shooting and editing the 
videos themselves to hone their 
craft. 

In October of last year, Sunset 
Lines reassembled in person for 
a professional video production, 
shooting a video for the EP’s 
opening track, “Unresponsive,” in 


AX, 


Los Angeles. That session marked 
“the first time that any of us had 
worked on a music video during 
COVID,” Brooks says. “It was a lot 
of mask-wearing, a lot of tempera- 
ture-taking.” The experience was 

a bonding and cathartic one for 
everyone involved. 

Since that time, Sunset Lines 
has created more videos, returning 
to the DIY approach. The most re- 
cent video — featuring an EP track 
called “Season of the Witch” (not 
the Donovan classic) — was shot 
using only Brooks’ and McCorkle’s 
cell phones. 

Even songs that had been writ- 
ten before the pandemic bear the 
marks of the worldwide lockdown. 
“Read the Whole Room” is based 
on a riff Brooks composed a de- 
cade ago. “One of its first lyrics is 
‘13 days,” McCorkle points out. 
“That’s where we were within 
COVID at the time. It feels like 
ages ago now, but at the time 130 
days felt like a long time.” 

Along the way, in the period 
marked by Sunset Lines’ launch, 
dissolution, hiatus, re-formation 
and enforced lockdown, some- 
thing else happened: Brooks and 
McCorkle fell in love. “In 2015 we 
found out that we worked really 
well together,” Brooks says. And 
the two soon discovered that they 
connected romantically as well. 
The couple was wed at the end of 
May. 

But changes continue for Sunset 
Lines. They’re not certain when, 
where, how or even if the band 
will play live, Brooks says. She 
and McCorkle recently moved 
from San Francisco to Santa Cruz. 
“That’s part of the EP’s title: Home 
Anywhere,’ she explains. Because 
of the pandemic, “so many people 
are no longer tied to their location 
in the ways that they were before,” 
she says. “So whether it’s a dream 
location or just the people that you 
surround yourself, many people 
have made a new home for them- 
selves in the past year in one way 
or another. And we're trying to 
figure out the future, too.” 


Bill Kopp is a contributing writer. 
© @the_musoscribe 
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Consolidated Returns From Self-MadeExile 
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After more than a decade of silence the Bay Area-based crew remind fans of 
their true enemy —capitalism. BYBILLKOPP 


OCIALISM IS BACK. Though 
it was widely popular in the 
United States in the first 
half of the 20th century, the 
political philosophy endured years 
in the wilderness thanks to its 
vilification during the McCarthy 
era, the “me decade” of the 1970s, 
the Reagan era and beyond. But 
the inescapable realities of income 
inequality have realigned popular 
thinking: in 2021, concepts that 
would have been considered fringe 
ideas a decade ago — universal ba- 
sic income, healthcare for all, the 
rights of the homeless — are now 
part of mainstream dialogue. 

And against that backdrop, it 
makes sense that Consolidated is 
back, too. From the late ’80s into 
the 21st century, the radical activ- 
ist/industrial/funk/hip-hop band 
drew notices for its confrontation- 
al, outspoken socialist worldview. 
The group started out in techno 
but morphed into something hard- 
er to pin down. Over the course of 
the Bay Area-based band’s initial 
run, Consolidated explored funk 
and experimental sound collages; 
its main constants were guitar- 
ist, singer and frontman Adam 
Sherburne; an unfailingly socialist 
perspective; and a commitment 





to making challenging, defiantly 
non-commercial music. 

From 1988 to 2007, Consolidat- 
ed would be sporadically active, 
releasing several EPs in the space 
of a few months, and then going 
quiet for several years. By 2007 
it seemed that the group was no 
more. Sherburne had directed his 
energies into Free Music! Stop 
America!, a musical collective that 
sought to build on the concerns of 
Consolidated, including oppres- 
sion, unchecked capitalism, gen- 
der equality, vegetarianism, free 
speech, and a general dismantling 
of corporate structures (especially 
in the music industry). He was also 
an active part of Occupy Portland. 

Bay Area-based producer-mu- 
sician Mark Pistel had been a 
mainstay of Consolidated anda 
long-time Sherburne associate. 
Concurrent with his work in Con- 
solidated, Pistel busied himself 
in various roles with Meat Beat 
Manifesto, The Disposable Heroes 
of Hiphoprisy, MC 900 Feet Jesus, 
and others. When Consolidated 
seemingly went inactive circa 
2007, he continued with pro- 
duction, engineering and mixing 
work. 

“T could see the collapse of the 


whole thing, at least on the re- 
cording end and the money end,” 
Sherburne explains. He sought to 
distance himself from the machin- 
ery of the music business. “I went 
into underground teaching/learn- 
ing on the street with Occupy, and 
other applications of music. Mark 
stayed in the game, continuing on 
with Meat Beat, a disco project 
called Hercules, and other remix- 
ing things.” 

So it was something of a sur- 
prise when a new Consolidated al- 
bum appeared in mid-March 2021. 
A sprawling, dense, and charac- 
teristically demanding double LP, 
We're Already There signaled the 
return of Sherburne and Pistel’s 
collaborative project. But the truth 
is that Sherburne and Pistel never 
really stopped working together. 
“Mark and I kept up this whole 
time,” Sherburne says. Pistel “was 
just trying to make a go of it in 
whatever was left, and I was trying 
to develop a corrective or an alter- 
native to it.” 

Even before the pandemic made 
The Postal Service-style remote 
collaboration the norm, Sherburne 
and Pistel were exchanging audio 
files. “We essentially developed a 
new, dysfunctional musical mar- 
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riage, Sherburne says. “And that’s 
what this whole album is.” Some- 
what self-effacingly, Sherburne 
characterizes We're Already There as 
“Mark sending me professionally 
recorded and programmed tracks, 
then me playing guitar or yelling 
into the iPad and sending back this 
lo-fi garbage, and then him trying 
to tart it up.” 

The album is a sampler of the 
many moods of Consolidated; 
confrontational industrial beats 
coexist with the irresistible funk 
groove of “Riffin on Jimi,” the 
world music textures of “Music 
is the Sound of Life,” the gauzy 
sound collage of “The ol’ Mass 
Extinction Blues” (featuring a sam- 
pled Greta Thunberg speech), and 
the Iberian delights within “Robot 
Flamenco Shit.” Sherburne says 
that compared to Consolidated’s 
past work, We’re Already There fea- 
tures “far less topicality, more am- 
biguity and openness in the places 
where there are lyrics, and more 
instrumental jams.” 

Still, the band that brought you 
1991’s Friendly Fa$cism hasn’t 
softened its core messages. Just 
beneath the sultry, jazzy sheen of 
“The Chickens are Coming Home” 
there is Sherburne — reminding 
us that “capitalism turns every- 
body into pimps, johns and hoes or 
some combination.” 

Sherburne stands behind his 
work on the new album, but read- 
ily admits where he feels it comes 
up short. Thanks to the isolation 
imposed upon everyone this last 
year-plus, he says that the one 
thing We’re Already There lacks is 
“one thing that we all wanted it to 
have: commentary by the people.” 

From its inception, central to 
Consolidated’s street-level ap- 
proach has been its insistence 
on breaking down the barriers 
between performer and audience; 
live Consolidated gigs had music, 
but at their core they were de- 
signed to function as a dialogue 
among all participants. That meant 
the mic got passed around. And if 
the revived group decides to tour 
— at present only two live dates 
are scheduled — concerts will 
maintain that approach. 

For most musicians, Sherburne 
says, touring bands “have not been 
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a going concern for over a quarter 
century.” But he’d nonetheless like 
to get out there and play some 
gigs. “We damn sure should try 

to go out and lay it on a new gen- 
eration once, at least in a pretty 
spread out thing, have a discussion 
and maybe record that,” he says. 
“Td love for us to get out and do 

all the big cities and some small 
towns, hand out the mic, havea 
good time and live it to the fullest.” 

And collaborative multimedia is 
on Sherburne’s radar as another 
way to connect with a like- and 
open-minded audience. In addition 
to recording and releasing more 
music, he’s interested in “redi- 
rect[ing] my discussion with Mark 
from the way that you heard it on 
this album into something that’s 
more like what’s happened the last 
20 years: cheap, fast-moving, little 
iPhone docs.” His vision calls for 
anyone so inclined being able to 
upload their own music, or take 
part in live, realtime jams. 

Consolidated is back, and Adam 
Sherburne is thinking about its 
future. “Where we're pointing 
now is the idea of: anything to 
break the chains of programmed 
life/auto-tuned beat-based music 
and video,” he says. “Just point 
to openness, point to a re-imag- 
ining of what’s great about music 
and what’s great about not-pro- 
grammed life and the messiness of 
mistakes.” 

The group's 1989 debut EP jCon- 
solidated! featured a track called 
“Howie Livin’.” Built around a sam- 
ple of 415 Records founder Howie 
Klein posing a rhetorical question, 
the track still works as a tidy en- 
capsulation of at least part of the 
Consolidated philosophy: “If music 
is just inspired by a desire to make 
money, how interesting could it re- 
ally be?” With We’re Already There, 
Adam Sherburne and Mark Pistil 
continue on their journey of mak- 
ing interesting, provocative music. 


Bill Kopp is a contributing writer. 
© @the_musoscribe 
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AAPI Cate Owners Reflect onDifficult Year 





a lot of influence as the 

co-founder of Wrecking Ball 
Coffee and his popular TikTok 
alter-ego, “Your Korean Dad.” It’s 
not something that he — or his 
wife and co-founder, Trish Roth- 
geb — take lightly. 

“It’s always awkward to talk 
about yourself in this way,’ Cho 
said. “We’re both individually con- 
sidered thought leaders.” 

Indeed, the public-facing Cho — 
who now boasts 2.6 million fans 
on TikTok — has seen his personal 
star rise rapidly over the course 
of the past year. But off screen, 
Cho has struggled with the same 
traumas experienced by the Asian 
American community writ large: 
Grappling with both the overt 
COVID-19-related racism and acts 
of anti-Asian violence, along with 





Ni ICK CHO KNOWS he has 
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the pernicious microaggressions 
they’ve endured for generations. 
At the Berkeley Wrecking Ball 
location, Cho recalls a few inci- 
dents where white customers re- 
acted negatively when they found 
out their pastry chef was Chinese 
American. (Wrecking Ball is Asian- 
owned, Cho says, but a cafe-goer 
might not know that right away.) 
Clement Hsu, co-founder and 
pastry chef at Breadbelly in the 
Richmond District, can relate. In 
spite of the many obstacles of the 
past year, Breadbelly has perse- 
vered, as Hsu has grown relation- 
ships with neighbors and guests. 
“We have continued to create 
foods and beverages that we are 
proud to serve to our community,” 
Hsu said in an email. “The small 
team we have at Breadbelly has 
been so resilient and patient.” 


NOTHING NEW 


For Annie Cheng of Home Coffee, 
racism is nothing new. She is a 
first-generation Asian American 
whose parents emigrated from Tai- 
wan in the early ’80s. Her husband 
and co-owner In Hwan Heo emi- 
grated directly from Seoul, South 
Korea in 1989. Their parents were 
small business owners, as well, and 
experienced racism firsthand over 
and over again. 

“Resilience as a small business 
owner is what my parents went 
through,” Cheng said. “I’m proud 
to be the daughter of hard working 
immigrant parents. Their struggle 
and sacrifice will not be lost.” 

In March of 2020, Cheng had to 
close their Chinatown location due 
to the lack of business and foot 
traffic that the neighborhood as a 
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Breadbelly makes Asian-fusion pastries. 


whole was experiencing. “Our busi- 
ness was tremendously affected by 
COVID-19 even while it was only 
prevalent in China,” Cheng said. 

“It was a hard time. We had maybe 
eight customers a day.’ They’ve 
since re-opened, and Cheng said 
she sees a few more people walking 
around Grant Street again. 

“We have seen our communi- 
ties pull together and continue to 
provide us with so much support 
throughout this challenging year,” 
Cheng said. 

Wrecking Ball Coffee was 
fortunate enough to stay at 
pre-pandemic sales numbers, and 
Cho shared his strategies on Me- 
dium to hundreds of followers. 
“Restaurants in general, leaders in 
their field, acted like there was a 
shipwreck,” Cho said. “They were 
clinging to driftwood, struggling 
to survive.” 


THE FLIPSIDE 


While Asian American cafe owners 
endure COVID-19-related rac- 
ism, they’re still reminded by the 
strength of the larger community 
during Asian American Pacific Is- 
lander Heritage month. 

Hsu hopes that more young 
cooks and food entrepreneurs will 
chase their dreams and continue to 
build up the POC-owned business 
community, and that consum- 
ers will be conscious about what 
they’re buying, and who they’re 
supporting. 


“T have an obligation to bea 
steward,’ Hsu said over email. “Be 
thoughtful about what you're eat- 
ing, wonder about the people who 
made it, and research where your 
food originates.” 

Hsu reflects on his own menu as 
a part of the diasporic experiences 
of Asian America. “While we pay 
homage to this spectrum of Asian 
peoples from whom we have bor- 
rowed, it’s important to note that 
we have trained in mostly Ameri- 
can kitchens with fundamentally 
European culinary traditions,’ Hsu 
said. “It’s this mash-up of tradi- 
tions and not necessarily who we 
are as immigrants and children of 
immigrant families.” 

For Asian Americans like Hsu, 
this can be empowering. But for 
white food leaders, Cho believes 
that when they aren’t aware of 
the potential to co-opt culture, 
it wrests power away from Asian 
Americans. 

“Our culture is our power,’ Cho 
said. “And we see it being used as 
an aesthetic or an amenity. It’s 
been dismaying and disappointing 
to see.” 

Enjoying cultural products isn’t 
the issue, Cho said. It’s when 
people profit from those items 
without sharing resources, they 
take that opportunity from the 
communities where those cultural 
products originated from. “But it’s 
typical. People are very confused 
as to the difference between appro- 
priation and appreciation.” 


‘LET US LIVE’ 


It’s not that Cho doesn’t want 
people to participate in certain as- 
pects of Asian and Asian American 
culture. “We want people to share 
these things when it’s offered up 
and shared,” Cho said. “The funda- 
mental thing we want is to just let 
us live.” 

And that means being able to 
support the Asian American com- 
munity beyond a single heritage 
month. 

Hsu's advice is to encourage peo- 
ple to support Asian-owned busi- 
ness. “Go out and eat,” Hsu said. 

Cheng said she feels the same 
way. Ihe owners of Home just 
gave birth to their first child, baby 
Logan. Cheng said she hopes for a 
world wherein her baby will never 
suffer like she and her parents. 

“Our dream is he will grow up in 
a more loving, compassionate, and 
kinder world and racism will be a 
thing of the past,” Cheng said. 

But Cho has a different chal- 
lenge for people wanting to 
demonstrate allyship: “ People 
try to use their consumerism to 
be their social activism. That only 
goes so far.” 


SF Weekly's editorial staff contribut- 
ed to this story. 


Paolo Bicchieri is an intern at SF Weekly. 
© @paoloshmaolo 
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Dumpling Park 7KB¢ i 


of Dumpling 


30 Kinds of Dimsum: dumplings, pancakes, 
potstickers, and much more. 


Open for Take-Out & Delivery 
415-566-6143 


(Doordash, Ubereats, Postmates, and Grubhub) 
1713 ae St., San Francisco 





Local home-style, corner gem. 


Plenty of dumplings to choose 
from! Frozen Dumplings: Buy 5 
Get 1 Free. 


DINE IN or 
TAKE-OUT 


1309 9th Avenue, SF CA 94122 


ORDER ONLINE WITH DOORDASH, 
GRUBHUB, & UBEREATS. 
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NEVER STOP 
EXPLORING 
DUMPLINGS 


Late. 
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Food Company 


Frozen dumplings and dimsum available. 
Cook at home, convenient, tasty. 


Open for Take-Out 
415-665-6617 


2048 Taraval St., San Francisco 
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AREA’S #!I BUYER 


Visit our large showroom 
Jewelry, coins, watches, diamonds, old gold & silver 


Witter Coin since 1960 / 2299 Lombard St, San Francisco 
(415) 781-5690 / wittercoin.com / sales@wittercoin.com 


Free onsite parking 
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Our sunset routine is the quintessential quarantine activity. 





As we begin to reenter the world, let's treat each other the way we treat our four-legged friends. BY ERINBANK 


VERY EVENING, AFTER 
some wrangling to get out 
the door, my family walks 
five blocks from our home 
in the Outer Sunset to Ocean 
Beach. We cross the Lower Great 
Highway at our new stop sign 
and the blissfully closed-to-cars 
Great Highway, and scamper up 
and over the dunes to the beach. 
We've been working from home 
all day — not quite on top of each 
other thanks to my small office in 
the garage — but still navigating 
work and care and errands and 
feeding and nap times, and where 
it will be quiet and uninterrupted 
enough to get on Zoom. Our daily 
beach outing is one part of our 
routine that we can look forward 
to doing together without the ex- 
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tra Covid-era logistics. These days, 
we can even ditch the face masks. 
We're met on the beach by oth- 
er families on the same schedule, 
getting out for fresh air after their 
work and school days, enjoying 
the sunset before trudging back 
home to make dinner. The Outer 
Sunset beach, during the week 
at sunset, is a locals-only joint. 
Even on the foggiest, windiest 
days, we're out there, the lack of 
parking lots preventing even the 
hardiest of tourists from camping 
out in our quiet avenues. Before 
the pandemic, we'd maybe all 
miss each other due to after-work 
events and in-person obligations, 
the busyness of our lives prevent- 
ing us from the simple outing to 
the beach at the same time every 
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day. Now, our sunset routine is 
the quintessential quarantine 
activity. No planning involved, 
no awkward conversations about 
mask-wearing and food sharing 
and who’s been where and around 
whom. We can greet each other 
with a wave and either keep walk- 
ing in our separate directions; or, 
we linger for a bit, making the 
dying art of small talk, stretching 
legs, and enjoying a bit of compa- 
ny after our isolated days. 

We don’t even have to find 
things to talk about — we com- 
ment on play behavior, on current 
learning challenges, on favorite 
toys and the latest mishaps. We 
don’t ask about jobs or what any- 
one does when they’re not here, 
on the beach. Only rarely is there 


a mention of the pandemic, and it 
usually comes in the form of won- 
dering what a year in quarantine 
will mean for our families. Will 
there be anxiety when we start 
leaving the house again? Travel- 
ing? Inviting other families over? 
How will behavior change? 

In true awkward social-distance 
fashion, we don’t even know ev- 
eryone’s names. Well, we know 
the names Bear, Boogie, Sonoma, 
Lincoln, Penny, and Scout. We’re 
known as “Sequoia’s parents;” sim- 
ilarly, we know very few names of 
the other humans standing in an 
approximate circle, holding leashes 
and poo bags, throwing balls and 
frisbees, and breaking up scuffles. 

The dogs run off and return 
with goofy smiles on their faces, 
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QUARANTINE THOUGHTS \ ATTHEBEACH AAA 


Without Masks, It’s aDog’s Lite 


tongues out and tails wagging. We 
can observe all the different canine 
personalities: those who face the 
waves head-on and those who are 
more hesitant; those who want to 
run and those who prefer to wres- 
tle; those who love to chase and 
those who love to be chased; those 
who will steal an entire plastic 
baggie of boiled chicken out of my 
pocket and then panic and swallow 
the whole thing, bag and all. 

It’s also possible to leisurely ob- 
serve the other humans, in a way 
that is rare during this pandemic 
year. Those who apologize when 
their dog steals a ball and those 
who actively encourage it; those 
who are concerned when their dog 
goes ten feet away and those who 
don’t notice when their dog is a 
quarter mile up the beach; those 
who play with all the dogs and 
those who barely acknowledge 
the other dogs let alone the other 
humans. I return home from the 
beach realizing I haven’t thought 
about work or politics or the 
virus—not because I’m denying 
the existence of problems, but 
because I can live in the moment 
and see the world through the 
eyes of Sequoia. 

We haven't been able to ob- 
serve our own kind in the wild 
for over a year. And when we 
have, it’s been under the con- 
ditions of a pandemic. It’s as if 
we're all in a sort of experiment: 
caged and exposed to abnormal 
stress in order for some scientist 
to learn about our responses. 
Who wears masks, who socially 
distances, who stays home, who 
shuts down, who thrives? As re- 
strictions ease, we have a new set 
of conditions to navigate: should 
we really take our masks off, 
who is it okay to see, what is the 
correct etiquette when you don’t 
know if someone's vaccinated? 
We're observing our fellow exper- 
imental subjects with judgment 
and disdain and jealousy, forget- 
ting that we’re operating under 
the most abnormal of conditions 
that were imposed on us nearly 
overnight, and now that have ex- 
tended for 14 months. 

Think about observing dogs 
in a shelter versus when they've 
been adopted. Those in kennels 
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We don't ask about jobs 
or what anyone does 
when they’re not here, 


on the beach. 
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gnash their teeth, or cower, or lash 
out. Even several months after 
being adopted and having much 
improved, Sequoia is still reactive 
on his leash and barks more than 
wed like at things that pass by our 
windows. The FedEx truck may 
always be his nemesis, and he may 
always be a different dog off-leash 
than on. But, he no longer loses 
his mind at the garbage truck or 
street cleaner, and there are more 
and more times when he’s more 
interested in his treats than the 
dog on the other side of the street. 
So, progress. 

For us humans, progress looks 
like a vaccine. I hope that progress 
also looks like it does for Sequoia: 
perhaps still triggered for inexpli- 
cable reasons but learning, slowly, 
how to adapt to a new way of life. 
One that allows him to look at the 
world in wonder, not with fear. The 
same way my husband and I did, 
when on the first night after the 
restrictions were lifted on wearing 
masks outside, Bear’s dad said, “I 
think this is the first time I’ve ever 
seen your faces.” 

A few weeks ago, I was alone 
walking Sequoia down to the 
beach. He was in a terrible mood 
and was reacting to absolutely ev- 
erything out in the big bad world: 
people, cars, bikes, leaves, ghosts. 
As we were walking down a partic- 
ularly narrow section of sidewalk, 
caught between a wooden fence 
and parked cars, a gray-haired 
woman got out of her car and into 
our path without enough time for 
me to placate the dog with treats 
or move him away. He pulled, 
growled, barked, in what my hus- 
band and I call Cujo-mode. I was 
trying to calm him down, and 
this woman decided she wanted 
to have a conversation with me 
about him. Is he a rescue? Was he 
abused? The longer she stood in 
his bubble of anxiety, the more 
he lunged. I was trying to get him 
down the block, where I could calm 
him down and have him refocus. 


He was finally sitting, looking at 
me with his cute expectant face, 
when she approached again. Snap, 
he was back in Cujo mode (and I 
was back in “leave me alone” mode, 
which, truth be told, I had perfect- 
ed even before the pandemic). 

“Sorry, I just want to say, he’s 
lucky to have you.” 

This stranger, despite witnessing 
this poor dog’s anxiety and reactiv- 
ity, saw the most important thing: 
that, frazzled as I was, I was just 
trying to help him. I wasn’t doing 
it perfectly, and someone watching 
might have been able to point out 
things I was doing wrong, but | 
was doing the best that I could. 

This pandemic has made it 
impossible to observe our own 
species--or even individually func- 
tion--in our natural state. But, on 
the beach, with our dogs, we're all 
one step closer to that state. As the 
world starts to open up again, we 
default to our innate personalities: 
cautious, adventurous, gregarious, 
shy, chill, hyper, talkative, watch- 
ful. Personalities that inform how 
we will react to the transition out 
of quarantine: diving in headfirst 
to social engagements and travel, 
delaying that first meal back at an 
indoor restaurant, or leaving the 
mask on just a little bit longer (or, 
forever, if we haven’t missed hav- 
ing a cold). 

I wish we humans could see each 
other as we do the dogs: observ- 
ing, knowing what behaviors may 
surface, without judgment, cele- 
brating when we make progress, 
and giving each other grace when 
we don't understand each other. 


Quarantine Thoughts is an ongoing 
personal essay series focused on how 
the coronavirus, social distancing 
mandates and the economic fallout of 
COVID-19 is impacting locals. 


Erin Banks is a contributing writer. 
© news@sfweekly.com 


Kapil Seshasayee, LilB Take on Caste System 





Kapil Seshasayee, a protest musician based in Glasgow. 


Glasgow protest musician's new collab with Lil B, “Hill 
Station Reprise,’ marks a futuristic turn for the self- 
titled ‘Desi futurist.’ BY VERONICA IRWIN 


HE IDIOSYNCRATIC tweets 

of Berkeley rapper Lil B are 

a staple of Bay Area inter- 

net culture. B’s bizarro feed 
blends the crude with the inspira- 
tional — toggling between oddball 
jokes, heartfelt messages of sup- 
port for his fans, and, of course, 
feet pics. 

Often, as with a tweet from May 
11, B offers a simple affirmation: “I 
APPRECIATE YOU! - Lil B.” Some- 
times, he takes things to a stranger 
place, as he did in 2018, when he 
tweeted a nonsensical short story 
about visiting Alaska and licking 
someone's butt. The replies are 
filled with “TYBG” — an acronym 
that stands for “thank you, based 
God.” 

But Lil B’s Twitter stream 
isn’t just about uplifting his fans 
through humor and words of 
praise. It’s also where he turns to 
learn more about the world. On 
Oct. 22, Lil B fired off an enthusi- 
astic, caps-locked tweet asking his 
followers to fill him in on the Indi- 
an caste system — an oppressive 
and deeply ingrained social struc- 


ture, which makes it particularly 
difficult for the country’s poorest 
to escape poverty. 

One of the Kapil Seshasayee, a 
protest musician based in Glasgow, 
sent him a DM with a link to cov- 
erage of his 2018 debut album, A 
Sacred Bore. The album examines 
the caste system, social pressure 
from which Seshasayee says has 
followed some of his friends and 
family all the way from India to 
the UK. 

Lil B loved what he heard, and 
five months later, on Friday, May 
21, Seshasayee dropped his brand 
new Lil B-featuring single, “Hill 
Station Reprise,’ off his upcoming 
album, Laal. 

The song is a spacey, synth- 
heavy, syncopated jam, topped by 
Lil B’s signature, slow flow lagging 
comfortably behind the beat. The 
pair recorded the song remotely, 
with Seshasayee sending Lil B 
a rough, instrumental cut of an 
unreleased song, and Lil B send- 
ing back stems within a couple 
of hours. “His email manner is 
aligned pretty much exactly with 
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his tweets,” says Seshasayee. “A 
real rollercoaster ride with this en- 
thusiasm throughout.” 

The futuristic sound is a clear 
departure from Seshasayee’s first 
record. Though he’s always turned 
to computerized production to sew 
his instrumentals together, A Sa- 
cred Bore relies significantly more 
on acoustic echos and moments 
of silence than his recent single. 
Core to his debut was his use of 
the waterphone, a tuned steel res- 
onating bowl best known for its 
use in horror movie sound effects. 
“Hill Station Reprise,” on the other 
hand, sounds high-tech, filling up 
every inch of sonic space like an 
expanding foam earplug. 

Seshasayee’s been busy since 
releasing his 2018 record. For one, 
he was commissioned by the BBC 
to rework a Ravi Shankar composi- 
tion — no small task — in celebra- 
tion of the artist’s 100th birthday. 
He also joined the ITB Live agency, 
joining the ranks alongside Bob 
Dylan, Black Sabbath, and Chris- 
tina Aguilara. Most importantly, 
he’s recently announced live tour 
dates, with a series of social- 
ly-distanced concerts in England 
planned in Late May. 

Seshasayee’s biggest transforma- 
tion, however, has been in adopt- 
ing the title “protest musician.” 
Though his first album was about 
caste, Seshasayee didn’t set out to 
have an overtly political repertoire 
until more recently. “Worldwide 
political unrest,” he says, drove 
him to focus on political music full 
time and sing about inequality and 
nationalism in India. “It struck me 
that this was my calling and that 
I'll be releasing divisive concept 
albums forever,” he says. 

It’s that passion for Indian pol- 
itics that brought Seshasayee to 
Lil B, who, for his part, has struck 
a balance between political music, 
party music, and satire since 2004. 
He’s released 237 songs across 
three mixtapes in the last year, 
showcasing his wide range from 
disco track “Save the Planet” to 
hard-hitting “Bay Area Shit.” 


Seshasayee’s second album, Laal, will 
be available to stream in September 
2021. 


Veronica Irwin is a contributing writer. 
© ©vronirwin 
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My Partner Cheated... WithMy Best Friend 





Trying to make the best of truly a fucked up and impossible situation. 


If you're all alone without your ex-partner and ex-BFF, 
Should you forgive them? BYDAN SAVAGE 


my best friend. This has been going on for a year and a half. As 


NEED YOUR advice. My partner of 27 years has been sleeping with 


far as | knew, we had a monogamous relationship, even if things 
had gotten stale between us in recent years. And my best friend is 
everything to me. | confide in him for a lot, including advice on my 
relationship. We spoke recently about how my partner wasn't in- 
terested in sex. He looked me straight in the eye as he said how his 
partner wasn't interested in sex either. Little did I know that he was 
doing my partner. What is weird is that my friend isn’t even close to 


my partner’s “type.” 


My friend, however, has turned into an absolute whore in recent 
years. His partner knows nothing about it. I feel so betrayed by them 
both. Iam gutted. I also fear being alone. I am 56 years old. The 
four of us did a lot together — Thanksgiving, Christmas, dinners, 
brunch, everything. I don’t see how we can continue now. What 


should I do? 


— Going Under Thanks To Extreme Deceit 


quick Google search of “Withnail 

and I” and “homophobic” brings 
up nearly 100,000 results. 

I don’t know what to tell you. 

If you find what your partner and 
best friend did — over and over 
again — intolerable and unforgiv- 
able, GUTTED, then don’t tolerate 


| "VE NEVER SEEN the film but a 
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or forgive. Burn it all down. Dump 
your partner of nearly 30 years and 
cut your best friend out of your 

life. Then you get to decide if you're 
going to go quietly or if you're going 
to let people know why you ended 
both these relationships. And if you 
make your reasons public, GUTTED, 
which you have every right to do, 
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the details will instantly get back 
to your best friend’s partner — as- 
suming you don't tell him yourself 
— and your ex-best friend's relation- 
ship will most likely end. This means 
that when the dust settles (and 
new leases are signed) you and your 
best friend’s ex will be alone and 
your then-former partner and your 
then-former best friend will be free 
to go public with their relationship. 
But you can’t stay with your part- 
ner just to prevent that outcome. 
You can't stay in this relationship 
out of spite. This is not to say you 
can't stay in this relationship. You 
could stay if you and your partner 
want to, but it’s going to be a very 
different relationship going forward. 
You don’t say much about your 
relationship other than how long it’s 
gone on, GUTTED, that things went 
stale some years back, and how upset 
you were to discover this affair. But if 
there’s still good in this relationship 
and you have reasons to stay other 
than (or in addition to) not wanting 
to be alone, GUTTED, then get into 
couples counseling with your partner. 
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Things will never be the same, 
GUTTED, but you know what? It’s 
deeply irrational for us to expect 
things to stay the same as the de- 
cades grind on. And pretending 
things are the same puts an avoid- 
able — but not easily avoidable 
— strain on our long-term relation- 
ships. Because even as both partners 
know things have changed, acknowl- 
edging that fact feels risky because 
it often involves renegotiating the 
terms of the relationship. (Like a 
monogamous commitment made 
decades ago.) And the longer you're 
together, the higher the stakes can 
seem. 

Sometimes two people avoid 
talking about the change even if 
they’re both aware of it, and some- 
times people decide to do whatever 
they need to stay married (or part- 
nered) and stay sane. (Where do 
people get that idea?) Ideally, this 
going and doing — contingencies, 
allowances, carve-outs — are dis- 
cussed in advance and agreed to by 
both parties. But just as often as 
not, GUTTED, difficult conversa- 
tions are avoided and affairs begin, 
and then much more difficult con- 
versations can't be avoided once 
affairs are discovered. 

Finding out you've been cheated 
on can be deeply traumatic. I say 
“can, GUTTED, because it’s not true 
in all cases; some people don’t give a 
shit who their partners are sleeping 
with after three decades together so 
long as they come home. It’s not that 
sex and faithfulness (which is not to 
be confused with monogamy) aren't 
important. They are. They were obvi- 
ously important to you. It’s just that 
other things — like a long history 
together or a deep-if-not-passionate 
intimacy or both — can become 
more important over time and mo- 
nogamy, flawlessly executed over 
decades and decades. They’re not the 
only ways a person can demonstrate 
faithfulness to a partner. 

Once you're in couples counsel- 
ing — assuming your partner is 
willing to go — I would encourage 
you to squarely face questions like 
how important sex is to you as an 
individual now and how important 
sex and sexual exclusivity are to you 
as a couple now. Sexual passion and 
sexual exclusivity may have defined 


your relationship at the start and 
may have helped you cement your 
bond. But other things — valuable 
things like familiarity, intimacy, 

and security — may have overtaken 
them in importance. Just because 
your partner may not be interested 
in sex with you anymore or sex with 
you exclusively, GUTTED, doesn’t 
mean your partner isn’t interested 
in being your partner anymore. Your 
partner may still love you, and other 
things — perhaps more important 
things than sex — cement your 
bond now. 

Or not. Your partner could want 
out and the affair was a way of 
blowing it all up. But if your partner 
wants to stay in this relationship 
too, GUTTED, it would, again, bea 
different kind of partnership going 
forward. Perhaps a companionate 
one, perhaps one with a revived sex- 
ual connection. There’s definitely a 
path forward if you both want to be 
together. It’s a steep and rocky path, 
GUTTED, but it’s one countless 
other couples have walked together. 
Navigating it would require a huge 
effort from both of you, sincere con- 
trition from your partner, and heroic 
powers of forgiveness from you. 

As for your best friend, GUTTED, 
you should tell that guy to go fuck 
himself for all eternity. 

PS. You toss the word “whore” 
around like it’s a bad thing. It’s not. 
Deceit and betrayal are bad things. 
What your best friend did was bad; 
what your partner did was bad. But 
whoring around — safely, ethically, 
consensually — is a good thing, 
GUTTED, and a lot of my readers 
and listeners are looking forward to 
getting out there and doing some 
safe, ethical, consensual whoring 
around once they’re vaccinated. 

You may find that a little whoring 
around yourself — whether you're 
single soon or not — may be just 
what you need. And, yes, even 
recently single gay men in their 
mid-50s can get their whore on. (Put 
“daddy” in your Instagram bio, GUT- 
TED, and watch the DMs pour in.) 


© mail@savagelove.net. 
© @fakeDanSavage 
Savagelovecast.com 
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Sirius XM Radio Inc. (Oak- 
land, CA) seeks Sr Sales- 
force Developer to prim 
rqmts gthrng, dsgn, dvpmt, 
testg, impct anlys & intgr'n of 
Salesfrce w/ othr systms. 
Trnslate biz rqmts into well- 
archtctd solns that best lver- 
age Salesfrce pltfm & prods 
to. imprve' prcesses & 
prductvty & make recomms 
to suppt org’n ae at rap- 
id pace. Cndct Salesfrce 
admn’n & create & maintn 
Usr roles, prfiles, & permssn 
sets. Dsgn, dvip, & dploy 
Apx Classes, Visualfrce pgs, 
Lghtng Cmpnents, Lghtnng 
Web Cmpnents, Batch Apx, 
Apx Schedlr, & Apex Trggrs 
pckgs, JavaScrpt, XML, & 
JSON. Cstmze commnty 
cloud for online commnty 
exp. Create wrkflw rules & 
prcess flows to create tsks, 
time trggre evnts, email 
alrts, & fld updtes. Provde 
smartr slf-srvces usng Srvce 
Cld & dvlp Mcrosrves_ in 
Java to prim spcfc ETL 
operns for invntry & bllng. 
Intgrte Marketo & Salesfrce 
systms usng SOAP & REST 
APls. Regs MS in CompSci 
or IT Mgmt +2yrs exp in pos 
offrd or Salesfrce dvpmt pos 
OR Bach in CompSci or IT 
Mgmt +5yrs postBach 
prgrssve exp in pos offrd or 
Salesfrce dvpmt pos. All 
reqd exp mustve _ incld 
cstmzng, implmtng, &_ int- 
gratng 3d prty systms from 
w/in Salesfrce usng Stndrd 
& Custm Objcts (Cmpaigns, 


Accnts, Contcts, —_ Leads, 
Cases, Solns, & Oppritnties), 
Contrllr Extnsns, SOQL, 
SOSL, Triggrs, | Wrkflws, 
Data migrn, Rcrd_ Types, 
Email Tmplates, Frmulas, 
Mobile, Force.com IDE, 


Connct offlne & Custm Visu- 
alfrce Pgs, HTTP/SOAP, 
Eclpse, Net Beans IDE, & 
XCode; dvlpg mappngs_ in 
Infrmtica to load data from 
srces such as Data Wre- 
house; & dvlipg, admnstrg, 
confgrng, implmtng, & 
supptng prodct’n of Salesfr- 
e CRM & Salesfrce apps 
runng in  Srvce_ Cloud 
Cmputng = Envrnmt — usng 
Objctve C, Lghtng Cmpo- 
nents, Lghtng Web Cmpo- 
nents, Apex, JavaScipt, Ja- 
va, HTML, SQL, Visual Free, 
& Web Srvcs. Apply online 
at 
www.siriusxm.com/careers. 
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Business Analyst: 


Analyze business data, pre- 
pare business requirements 
documents, ensure success- 
ful implementation of new 
applications & systems. Min 
Req: Masters degree in 
Eng. Mgmt., Comp. Sci. or 
Data Sci. plus 1 year exp. as 
Business Analyst. Send re- 
sume: American Board of 
Foot and Ankle Surgery, 445 
Fillmore Street, San Francis- 





CO, CA 94117, Job 
#2162SFW, Attn: Christine 
Nguyen 

COPEC, Inc. dba WIND 


Ventures, San _ Francisco, 
CA, Senior Strategic Plan- 
ning Associate. Core re- 
spon. for sourcing new _ in- 
vestment opportunities & 
conducting due diligence of 
potential investments: Req. 
a MS in Public Admin., Int’ 
Dev. or ritd field along w/ a 
BS in Econ or rltd field. Min. 
3 yrs of work exp. in private 
venture capital, corporate 
dev., M&A or similar area. 
Professional exp. w/ finan- 
cial models (NPV, IRR, 
ROI), cap tables & presenta- 
tions. Exp. doing venture 
capital deals in LATAM. Exp. 
at top management consult- 
ing firm or corporate strategy 
group, particularly in content 
creation. Ability to analyze 
tech. opportunities for 
emerging markets, esp. at 
intersection of public (govt) 
& private stakeholders. Inter- 
national exp. or ability to 
work across _ international 
cultures. To apply, please 
send resume to 

info @ windventures.vc 





Technical Data Analyst, Go- 
FundMe. Perform data 
analysis to drive business 
decisions for online platform. 
Work from Redwood City of- 
fice or from home. Resume 
to: J. Castruita, GoFundMe, 
500 Arguello St. Ste 200, 
Redwood City, CA 94063 
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CONSTRUCTION CONSTRUCTION HANDYMAN 


MARK LIU 


CONSTRUCTION CO. 


General Building Contractor 
Kitchen ¢ Bath * Additions 
Decks ¢ Stairs * Siding 
Plastering * Painting 
Plumbing ¢ Electrical & More 


18 Years Experience 
Reliable 
Affordable 
English & Chinese 
Free Estimates 


419, 130-1018 


Lic #801780 Insured/Bonded 








soundcloud.com/ 
sfweeklypodcast 


Remodel & Repair 
Kitchen, Bath, Painting 
Stucco, Siding, 
Windows 


Seismic, Foundation 
Lic #582766 
Bonded, Insured 
Call Mike 415-279-1266 


HAULING 


CHEAP HAUL Clean Up, 
garage, yard, dem, lite mvg 
Lic # 29572 650-583-6700 








HAULING 24/7 Remove 
carpet, appliances, sofas, 
concrete. Large Truck. 
BILL 415-441-1054 


INDEPENDENT 


HAULERS 
$40 & UP HAUL 
Since 1988 
Lic/Insured 
Free Estimates 
A+ BBB Rating 


(650) 341-7482 





Specialist in Home Re- 
pairs (Plumbing, Elec, 
Roof, Dry Wall, Firs, 


Tile, etc.) No Lic. 
Manny 415-850-9326 





INTRODUCTION 





ROOFING INC, 


COMMERCIAL e RESIDENTIAL 
ALL TYPES OF ROOFING 
SHEET METAL WORK 
SKYLIGHTS 
Best Price ¢ Best Work 
Best Service 
Sr. Disc ¢ Free Est ¢ Lic#937035 


650-589-2775 
650-343-6671 





HERNANDEZ ROOFING 
New & Re-roof, repairs. 
Free Estimate 
Lic # 860945 
CALL 415-640-7536 








MASSAGE THERAPY 






























VY SWEET & 
PETITE 
Call Debbie at 
415-571-9873 





** FREE Partyline 24/7** 
“Free 10n1 8-9PM daily” 
415-691-3100, 925-953- 
1001 or WebPHONE on 
LiveMatch.com 


Advert 
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Advertise in Call: 415-359-2600 
SF WEEKLY 


Classifieds. 


Call: 
415-359-2600 


Stories live on. Tell theirs. 


Share your loved one's story. 
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BY ROUND BARN 


THIS IS THE DESIGN THAT CHANGES IT ALL. 


TerraceFountaingrove.com | Terrace@CityVentures.com | 707-657-3353 | 208 Semillon Lane, Santa Rosa, CA 95403 


All renderings, floor plans, and maps are concepts and are not intended to be an actual depiction of the buildings, fencing, walkways, driveways or landscaping. Walls, 
eBe windows, porches and decks vary per elevation and lot location. In a continuing effort to meet consumer expectations, City Ventures the right to modify prices, floor 
plans, specifications, options and amenities without notice or obligation. Square footages shown are approximate. “Broker/agent must accompany and register their 
: client(s) with the onsite sales team on their first visit to the community in order to be eligible for any broker referral fee. Please see your Sales Manager for details. a 
City Ventures ©2021 City Ventures. All rights reserved. DRE LIC # 01979736. 
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